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WORKS ON ANY
LOCAL BUSINESS YOU

THINK OF

AIR CONDITIONING AND HEATING | APPLIANCE REPAIR | AUTO REPAIR |
CARPET CLEANING | CLEANING SERVICE | COMPUTER REPAIR | ELECTRICIAN

| FLOORING | HANDYMAN | HVAC | LANDSCAPING | LOCKSMITH | MOVING
AND STORAGE | PAINTING | PEST CONTROL | PLUMBING | ROOFING |

SECURITY | SENIOR CARE | TREE SERVICE | TUTORING | VETERINARY |
WATER DAMAGE RESTORATION | WINDOW CLEANING | AUTO DEALERSHIP |

CAR RENTAL | CHARTER BUS SERVICE | INSURANCE AGENCY | LEGAL
SERVICE | REAL ESTATE AGENCY | TRAVEL AGENCY | FLORIST | GROCERY

STORE | CONVENIENCE STORE | BAKERY | RESTAURANT | BAR | CAFE |
NIGHTCLUB | MOVIE THEATER | ART GALLERY | MUSEUM | AMUSEMENT

PARK | AQUARIUM | SPA | SALON | GYM | YOGA STUDIO

LET'S GO

https://www.facebook.com/eligtlbn/




WHAT MY CLIENTS SAY

"Eli demonstrated a high level of professionalism
throughout our collaboration, and my executive team and I

couldn’t be more satisfied with the results. From the
outset, Eli took the time to understand our needs and
objectives. He was proactive in identifying issues and

suggesting solutions. He was consistent and clear in his
communication and made himself available when needed.
Eli’s attention to detail and willingness to go above and

beyond ensured that our website was optimized. Overall, I
would highly recommend Eli. He is professional, proactive,

and committed to delivering results."

ELI GUTILBAN
RESULTS-DRIVEN SEO SPECIALIST
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    IN TODAY'S FIERCELY COMPETITIVE DIGITAL

MARKETPLACE, BUSINESSES OF ALL SIZES ARE

FIGHTING TOOTH AND NAIL TO CAPTURE THE ATTENTION

OF THEIR TARGET AUDIENCE. 

         WITH THE RISE OF MOBILE DEVICES AND VOICE

SEARCH, OPTIMIZING FOR LOCAL SEARCH HAS BECOME

MORE IMPORTANT THAN EVER BEFORE. BUT HOW CAN

LOCAL BUSINESSES ENSURE THAT THEY ARE VISIBLE TO

THEIR LOCAL CUSTOMERS WHEN THEY SEARCH ONLINE?

THE ANSWER LIES IN LOCAL SEO (SEARCH ENGINE

OPTIMIZATION). 

              LOCAL SEO IS A POWERFUL DIGITAL MARKETING

STRATEGY THAT CAN HELP BUSINESSES IMPROVE THEIR

ONLINE VISIBILITY, ATTRACT MORE QUALIFIED LEADS,

AND INCREASE THEIR REVENUE. IN THIS PREFACE, WE

WILL EXPLORE THE WORLD OF LOCAL SEO AND HOW IT

CAN BENEFIT YOUR BUSINESS IN THE LONG RUN.

PREFACE
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WHAT IS 
LOCAL SEO?

ELI GUTILBAN

WHAT IS LOCAL SEO

        Local SEO, also known as local search engine optimization, is the
process of optimizing your website and online presence to rank higher in
local search results. 

         It involves optimizing your website, Google My Business profile, and
other online directories to ensure that potential customers in your area can
find your business when searching for relevant keywords. 



 Local SEO helps businesses appear on
top of local search results, making it
easier for potential customers to find
them online.

1. Increases online visibility

2. Targeted marketing

Local SEO allows businesses to target
potential customers in a specific
geographic location, increasing the
chances of reaching their intended
audience.

WHY IS IT
IMPORTANT?
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IMPORTANCE



3. Cost-effective

Local SEO is a cost-effective marketing
strategy that yields high returns on
investment, making it an attractive option
for small businesses.

Local SEO helps businesses establish a
strong online presence, which in turn
builds trust and credibility among
potential customers.

4. Builds trust and credibility

With the rise of mobile devices, local SEO
has become even more important as
users often search for businesses on their
mobile phones while on-the-go.

5. Mobile-friendly

ELI GUTILBAN

IMPORTANCE



6. Competitive advantage

With the increasing importance of local
search, businesses that prioritize local
SEO have a competitive advantage over
those that do not.

7. Customer convenience

Local SEO helps businesses provide
accurate information to potential
customers, such as business hours,
location, and contact information, making
it more convenient for customers to do
business with them.

ELI GUTILBAN

IMPORTANCE



Relevance, distance, and prominence are the three main factors that determine the
ranking of local search results in Local SEO.

RELEVANCE, DISTANCE,
AND PROMINENCE

RELEVANCE, DISTANCE, AND
PROMINENCE
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Relevance refers to how well a business listing matches the user's search
query. It includes factors like business category, keywords, and website
content.

Distance refers to the proximity of the business to the user's location or
the location specified in the search query.

Prominence refers to the popularity, credibility, and visibility of a business
online, including factors like reviews, backlinks, and directory listings.

 

 
To optimize for Local SEO, it's important to focus on all three factors and make sure
your business listing is relevant to your target audience, easily accessible to local
customers, and prominent in your local market.



Having a complete and accurate Google My
Business (GMB) listing is critical for local
search rankings. This includes verifying
your business information, adding photos,
and regularly updating your listing with
new content. 

7 KEY FACTORS THAT
INFLUENCE LOCAL SEARCH

RANKINGS: 
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7 KEY FACTORS

1. Google My Business listing

2. On-page optimization

On-page optimization refers to optimizing your
website's content, metadata, and URLs for
local search. This includes using relevant
keywords, including your NAP (name, address,
and phone number) information on your
website, and ensuring your website is mobile-
friendly and loads quickly. 

Creating high-quality, locally relevant
content can help boost your local search
rankings. This includes creating blog
posts, articles, and other content that
focuses on topics related to your business
and the local area. 

3. Local content
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7 KEY FACTORS

Online reviews can impact your local
search rankings, as they can signal to
Google and potential customers that your
business is reputable and trustworthy.
Encouraging satisfied customers to leave
reviews on platforms like Google, Yelp,
and Facebook can help boost your
rankings

4. Online reviews

5. NAP Consistency

NAP (Name, Address, Phone number)
consistency across all your online
directories and listings is important for
local search rankings. Having consistent
NAP information across all directories and
listings helps Google identify your business
as a credible and reliable source of
information.
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7 KEY FACTORS

7. Social media

While social media signals may not directly
impact local search rankings, having an
active social media presence can help
boost your online visibility and drive more
traffic to your website. This includes
creating and sharing locally relevant
content, engaging with followers, and using
social media advertising to reach a highly
targeted audience.

6. Backlinks

Backlinks from authoritative, locally
relevant websites can also help boost
your local search rankings. This includes
getting links from local news outlets,
local directories, and other high-quality
websites in your area. 



ACTIONABLE TIPS FOR
IMPROVING YOUR LOCAL SEO: 

ELI GUTILBAN

1. Claim and optimize your Google My Business
(GMB) listing: GMB is a free tool that helps
businesses manage their online presence across
Google, including search and maps. Optimize your
GMB listing by adding accurate information such
as business hours, contact information, photos,
and customer reviews.

2. Focus on local keywords: Use local keywords
throughout your website and content, such as the
city or region where you operate. This helps
search engines understand your location and
relevance to local searches.

3. Get listed in local directories: Listing your
business in local directories, such as Yelp and
Yellow Pages, can help increase your online
visibility and improve your local search ranking.

4. Create localized content: Creating content
that is relevant to your local audience can help
attract local visitors and improve your local
search ranking.

ACTIONABLE TIPS
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5. Build high-quality backlinks: Getting
backlinks from authoritative, high-quality
websites in your local area can improve your
local search ranking and drive traffic to your
website.

6. Use schema markup: Adding schema
markup to your website can help search
engines understand your content and
improve your local search ranking.

7. Encourage customer reviews: Customer
reviews on your website and third-party
review sites, such as Google and Yelp, can
help build trust and improve your local
search ranking.

8. Monitor your online reputation: Regularly
monitoring your online reputation and
responding to customer feedback can help
improve your local search ranking and
attract more customers.

ACTIONABLE TIPS



L O C A L  S E O  G U I D E B O O K

II. LOCAL
ALGORITHM
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LOCAL ALGORITHM UPDATES
HISTORY

LET'S CONNECT
ELI@WETHEGRIND.COM

       The local algorithm is the system used by search engines, particularly
Google, to determine which local businesses appear in local search results.
The algorithm takes into account a number of factors, including the user's
location, the relevance and quality of the business's information, and the
prominence of the business within the local community. 

          

LOCAL ALGORITHM UPDATES
HISTORY

           The local algorithm is continuously updated by search engines to improve the
accuracy and relevance of local search results. The following is a brief history of
some of the most significant updates to the local algorithm: 

1. Pigeon (2014): This update aimed to improve local search results by providing
more accurate and relevant results for location-based queries. It gave greater
emphasis to local directory listings and proximity to the user's location. 

2. Possum (2016): Possum introduced several new ranking factors, including
the user's location and the physical location of the searcher. This update also
increased the importance of user reviews, business hours, and the quality and
quantity of local listings. 

ELI GUTILBAN



LOCAL ALGORITHM UPDATES
HISTORY
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LOCAL ALGORITHM UPDATES
HISTORY

3. Hawk (2017): This update aimed to prevent spammy businesses from
dominating local search results. It improved the filtering of search results based
on the proximity of similar businesses and prevented businesses from the same
owner or with the same address from appearing multiple times in search results. 

4. Medic (2018): The Medic update aimed to improve the quality and relevance
of search results for health and medical queries. It introduced stricter
standards for medical content and expertise, which affected local businesses
in the healthcare industry. 

5. Bedlam (2019): Bedlam aimed to improve the quality of local search results
by focusing on business information accuracy. This update improved the way
Google handled ambiguous or duplicate listings and introduced new ways for
users to report inaccurate information. 

6. Core Updates (ongoing): Google's core algorithm updates also impact local
search rankings. These updates focus on improving the overall relevance and
quality of search results, which can impact local businesses' rankings.



8 TOP RANKING FACTORS IN
LOCAL SEO: 
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1. Google My Business: Google My Business

(GMB) is one of the most important ranking

factors in local SEO. Make sure your GMB

profile is fully optimized, including accurate

business information, photos, and customer

reviews. 

2. NAP Consistency: NAP stands for Name,

Address, and Phone number. Consistency in

NAP across your website and all online

directories helps search engines verify your

business location and improves your local

rankings.

3. Reviews and ratings: positive reviews and

high ratings from customers can help boost

your local search visibility.

4. On-page optimization: this includes

optimizing your website content, meta tags,

and URLs with relevant keywords for your local

area.

8 TOP RANKING FACTORS
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8 TOP RANKING FACTORS

5. Website: Your website is a crucial factor

in local SEO. Make sure it is optimized for

local search with relevant keywords,

structured data, and location-specific

pages. 

6. Local Keywords: Use locally relevant

keywords throughout your website,

including in the page titles, headings, and

content. Use keywords that include your

city, state, and other relevant location-

based terms. 

7. Backlinks: High-quality backlinks from

other reputable websites and directories

help improve your website's authority and

increase your visibility in local search

results. 

8. Mobile Optimization: More and more

users are searching on their mobile devices,

so having a mobile-friendly website is

important for both user experience and

local search rankings



III. 
LOCALIZATION
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1. [city/town] + [product/service]: For example, "New York pizza delivery" or "Los
Angeles pet grooming". These phrases indicate that the user is looking for a specific
product or service in a particular location. 

2. Near me: This is a common phrase used when users are looking for a business or
service close to their current location. For example, "Italian restaurants near me" or
"coffee shops near me".

3. [product/service] + in + [city/town]: For example, "hair salons in San Francisco" or
"plumbers in Miami". These phrases indicate that the user is looking for a specific
product or service in a particular location. 

4. [city/town] + [event/activity]: For example, "concerts in Austin" or "hiking trails in
Seattle". These phrases indicate that the user is looking for events or activities in a
specific location. 

5. [product/service] + [city/town] + reviews: For example, "plumbers in Boston
reviews" or "roofing contractors in Chicago reviews". These phrases indicate that
the user is looking for businesses with good reviews in a specific location. 

LOCAL PHRASES 

ELI GUTILBAN

       Local phrases are specific search terms used by users to find local businesses
and services in their area. The following are some common local phrases used in
local SEO: 

LOCAL PHRASES

      By targeting these local phrases in your website content, online listings, and
social media posts, you can improve your visibility in local search results and attract
more local customers to your business. 



CITY SPECIFIC LANDING PAGE

        City specific landing pages are a common tactic in local SEO used to
target users searching for a particular product or service in a specific location. 

       A city specific landing page is a page on your website that is designed to
provide information about your business and services in a particular city or
location. The relevance of a city-specific landing page for local SEO lies in the
fact that it helps to improve the website's relevance to users searching for
businesses or services in that particular city. When a website has city-specific
landing pages that are optimized for local keywords, it helps search engines to
understand that the website is relevant to users in that area

          By creating city-specific landing pages, you can improve your visibility in
local search results and attract more local customers to your business. 

ELI GUTILBAN

CITY SPECIFIC LANDING PAGE



FREQUENTLY ASKED QUESTIONS

          Local SEO refers to the process of optimizing a website or online presence
for location-based searches in a specific geographic area. This includes
optimizing for local keywords, creating local content, getting listed in local
directories and review sites, and optimizing Google My Business listings.

          Regular website SEO, on the other hand, focuses on optimizing a website
for search engine visibility and ranking for non-location specific keywords. It
does not necessarily include the same location-based optimization techniques
that are used in local SEO.

            The main difference between the two is that local SEO is focused on
reaching a specific audience within a specific geographic location, while regular
website SEO is focused on a broader audience without any specific geographic
location in mind.

ELI GUTILBAN

FAQS

1. What is Local SEO and how is it different from regular website SEO? 



FREQUENTLY ASKED QUESTIONS

         Local SEO can be frustrating since Google doesn't always display
business profile pages in search results. A common question is how to make
Google show map results instead of just listing webpages. 

         Unfortunately, the answer is that it's not possible to force Google to show
business pages if they're not appearing in the search results for relevant
keywords. In such cases, you'll need to optimize a page on your website using
regular website SEO tactics. 

        It's crucial to check the Google results page for relevant search phrases
before launching a local SEO campaign. If Google is not ranking Google My
Business profile pages, then local SEO might not be the most effective
approach. 

ELI GUTILBAN

FAQS

2. How do you force Google to display business results? 



       Location plays a significant role in the ranking algorithm of local SEO.
From the user's perspective, it is not helpful to see businesses that are too far
away from their current location when they are searching for something.
Google is aware of this, and that's why the location of the user searching
compared to the actual location of the business is an essential factor in local
SEO. 

          Ranking on Google is more advantageous when potential customers are
searching in close proximity to your business location. If the prospect is
searching from a farther location, it's less likely that your business will appear
on the first page of search results. 

         Although it's not impossible to rank in cities outside of your physical
location by creating pages on your website for your target locations, you
should be aware that it's a challenging task in local SEO. If everything else is
equal, the business closer to the person searching will most likely have the
advantage.

FREQUENTLY ASKED QUESTIONS

ELI GUTILBAN

FAQS

3. How do you compete in cities and towns outside of your physical
location? 



FREQUENTLY ASKED QUESTIONS
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FAQS

4. How long will it take for me to see an increase in business? 

           Achieving results in local SEO can vary in speed. Some tactics offer
faster returns than others, and the quickest impact can be achieved by
targeting the easiest opportunities. These opportunities are often considered
the lowest-hanging fruit that can deliver fast results. 

            One effective way to achieve fast results is by optimizing your Google
listing with updated content that is properly optimized. Another quick return is
through a directory listing service. These two services can make an almost
immediate impact on your local SEO results. 

               Optimizing your site content and meta data can also offer quick
results, but the speed of results may vary based on your website and chosen
keywords. Although the results of local SEO tend to increase steadily over
time, focusing on these few services can provide a significant and immediate
boost in traffic. 
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FAQS

5. How do we gauge results?

FREQUENTLY ASKED QUESTIONS

        In order to gauge the results of a local SEO campaign, there are several
key performance indicators (KPIs) that can be tracked. One important KPI is
organic search traffic, which measures the number of website visitors that
come from search engine results pages (SERPs). An increase in organic search
traffic is a good sign that the website is ranking higher for relevant keywords. 

        Another important KPI is local search ranking, which measures where the
business ranks in Google Maps and Google My Business search results for
relevant keywords. The higher the business ranks, the more visible it is to
potential customers searching for products or services in the local area. 

        Businesses can also track engagement metrics, such as click-through
rates (CTR) and time spent on site, to determine how effectively their website
is attracting and retaining visitors. In addition, tracking leads and conversions,
such as phone calls and form submissions, can help gauge the effectiveness of
the local SEO campaign in terms of generating business. 



FREQUENTLY ASKED QUESTIONS
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FAQS

6. Why does Google My Business matter? What does it have to do with
SEO for my website? 

        Let’s define traditional SEO and local SEO to understand how Google My Business is
related to SEO. 

          Traditional SEO is the process of optimizing a website to appear high in search results
when someone searches for relevant phrases in a specific industry. On the other hand, local
SEO focuses not only on the website but also on the Google My Business listing that displays
the business's location, hours, and other information. 

          This is crucial in helping people find the services they need within their area. Local SEO
relies on three critical factors: proximity to the user, business prominence, and relevance to
the user’s query. Are you near the user? Is your business considered authoritative? Does your
business answer the user's question(s)? 

          A Google My Business listing is important because it helps businesses show up in local
search results on Google Maps and the Map Snack Pack. For instance, if someone searches
for "Web design companies near me," it's the Google My Business listings of local web
design companies that will appear at the top of the results. 

          Moreover, based on schema and structured data markup, maps listings may be featured
in the right sidebar as a recommended listing. Essentially, for locally focused search phrases,
Google uses business listings instead of a website



FREQUENTLY ASKED QUESTIONS
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FAQS

7. What are the benefits of local SEO? 

Increased online visibility: By optimizing your website for local searches, you can
increase its visibility in search engine results pages, making it easier for people to find
your business online.
Targeted traffic: Local SEO helps you attract highly targeted traffic to your website. This
means that the people who visit your website are more likely to be interested in your
products or services, and are more likely to become customers.
Higher conversion rates: Local SEO can help you attract more qualified leads, which can
result in higher conversion rates. When people find your website through local search,
they are already interested in what you have to offer, and are more likely to convert into
paying customers.
Cost-effective: Local SEO is often more cost-effective than other forms of marketing,
such as traditional advertising or PPC advertising. By optimizing your website for local
search, you can attract highly targeted traffic to your website at a fraction of the cost of
other marketing methods.
Competitive advantage: If your competitors are not using local SEO, then you can gain a
competitive advantage by optimizing your website for local search. This can help you
attract more customers and increase your market share.

      Overall, local SEO can be a highly effective way to increase your online
visibility, attract targeted traffic, and convert more leads into paying
customers.



 Local news and events: Writing about local news and events can help
establish your business as a local authority and show that you are engaged
in the local community.
 Local guides: Creating guides that showcase your knowledge of your local
area can be a great way to attract visitors to your website and show them
that you are an expert in your field.
 Local case studies: Sharing case studies of how your business has helped
local customers can help establish trust and credibility with potential
customers in your local area.
 Local reviews and testimonials: Sharing reviews and testimonials from
satisfied local customers can help establish your business as a trusted and
reliable provider of products or services in your local area.
 Local tips and advice: Providing local tips and advice related to your
industry or niche can help establish your business as a thought leader and
provide value to your local audience.

  
1.

2.

3.

4.

5.

BLOG CONTENT
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         It is important to focus on creating content that is relevant to your local audience
and helps establish your business as an authority in your local area. Here are some
types of blog content that can be effective for local SEO:

BLOG CONTENT

         
       When creating blog content for localization in local SEO, it's important to optimize
your content with relevant local keywords and to include local references and
information that will resonate with your local audience. This can help improve your
visibility in local search results and attract more local traffic to your website.



GBP POSTS & GBP MAP CID LINK 
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      GBP posts, or Google My Business posts, are a feature of Google My
Business that allows businesses to create and publish short posts that appear
on their Google My Business listing. These posts can include text, images,
videos, and calls to action, and are intended to provide customers with up-to-
date information about the business, such as promotions, events, and new
products or services. 

GBP POSTS

  
            GBP posts are visible to users who search for the business on Google and
appear prominently on the business listing. They are a valuable tool for local
SEO and can help businesses increase their visibility and attract more
customers. 

  
          GBP Map CID link, on the other hand, is a unique URL assigned to each
Google My Business listing, which displays the business's location on Google
Maps. It stands for "Google Business Profile Map Customer ID link" and can be
found by clicking on the "Share" button in the Google My Business dashboard. 

        The Map CID link can be shared with customers and added to the
business's website or social media profiles to help improve local SEO and make
it easier for customers to find the business on Google Maps.
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ORGANIZED NAVIGATION 
FOR LOCAL SEO 

1. Use clear and descriptive menu
labels: Make sure your menu
labels accurately reflect the
content on your website and use
descriptive keywords that people
might search for. 

2. Include a "Locations" page: If
your business has multiple
locations, create a separate page
that lists all your locations and
provides individual pages for each
location with its own unique
content. 

ELI GUTILBAN

ORGANIZED NAVIGATION



3. Use internal linking: Use
internal links to connect related
pages on your website, such as
linking from your "Locations" page
to individual location pages. 

4. Optimize your footer: Include
important information such as your
business name, address, phone
number, and links to important
pages in the footer of your website. 

5. Create a sitemap: A sitemap is a
file that lists all the pages on your
website, making it easier for
search engines to crawl and index
your site. 

ELI GUTILBAN

ORGANIZED NAVIGATION



Include the city or region in the URL, if possible, to help signal to Google
that your page is relevant to local searchers.

Use words that accurately describe the page content and make sense to
users.

Avoid using numbers or special characters in the URL.

Keep the URL as short as possible while still accurately describing the
page content.

Consider including the primary keyword in the URL, but make sure it flows
naturally and doesn't appear forced. 

Examples of user-friendly URLs for local
SEO: 
example.com/nyc-pizza-restaurants 
example.com/los-angeles-dog-groomers 
example.com/chicago-art-museums

USER-FRIENDLY URLS 
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          When it comes to user-friendly URLs for local SEO, it's best to keep them concise,
descriptive, and easy to read. Here are some tips: 

USER-FRIENDLY URLS 
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OODA LOOP X CHATGPT STRATEGY
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     The OODA loop (Observe, Orient, Decide, Act) is a decision-making framework that
emphasizes the need to gather and analyze information quickly to make decisions
that can lead to success. In the context of local SEO, this strategy can be applied in
the following way:

Observe: Conduct a thorough analysis of the local market, including competitors,
consumer behavior, and trends. Observe the performance of your business in local
search results and analyze the data to identify areas for improvement.

Orient: Based on your observations, determine your business's strengths and
weaknesses, opportunities and threats, and develop a strategy to leverage your
strengths, address weaknesses, and capitalize on opportunities.

Decide: Make informed decisions based on the information you have gathered, the
goals you want to achieve, and the strategy you have developed. Prioritize your tasks
and allocate resources to achieve your goals.

Act: Implement your decisions by executing your plan, monitoring the results, and
making adjustments as necessary. Continuously gather feedback, analyze data, and
adjust your strategy to improve your performance in local search results. 

OODA LOOP X CHATGPT
STRATEGY



        As for Chat GPT, it is a language model that has been trained to generate human-
like responses to natural language queries. It is based on the GPT (Generative Pre-
trained Transformer) architecture and has been trained on a massive amount of text
data. 

     ChatGPT can be used in a variety of applications, including customer support,
virtual assistants, and chatbots. it uses machine learning algorithms to understand
and respond to user input in a conversational manner. The system learns from the
user's feedback and adapts its responses over time to better match the user's needs
and preferences. This also involves a continuous feedback loop of learning, adapting,
and improving. 

     In summary, both OODA Loop and Chat GPT rely on a continuous process of
feedback and adaptation to improve their performance and achieve their goals. While
ChatGPT is a specific language model, the OOD loop is a more general concept that
applies to many different types of machine learning models. Although ChatGPT may
use the OOD loop in its implementation to improve its performance, they are not
directly related concepts.

OODA LOOP X CHATGPT STRATEGY

ELI GUTILBAN

OODA LOOP X CHATGPT
STRATEGY



OPTIMIZED BUSINESS SCHEMA
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         Business schema is a structured data markup that provides search
engines with detailed information about your business, such as its name,
address, phone number, website URL, business hours, and more. Optimizing
your business schema for local SEO can help your business rank higher in
search results and improve its visibility to potential customers. Here are some
tips for optimizing your business schema for local SEO: 

OPTIMIZED BUSINESS SCHEMA

Include all relevant information about your business in the schema markup,
including your business name, address, phone number, website URL, and
business hours. 
 Use the correct schema markup for your business type (e.g. local business,
organization, etc.). 
 Make sure your schema markup is accurate and up-to-date. 4. Use schema
markup to highlight any additional information about your business, such
as customer reviews or ratings. 
 Use a tool like Google's Structured Data Testing Tool to check your
schema markup for errors or warnings. 

         By optimizing your business schema for local SEO, you can help search
engines understand more about your business and improve its visibility in
search results. 



HYPER RELEVANT GBP POST
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        Tips for creating a hyper-relevant Google My Business (GMB) posts for
local SEO:

HYPER RELEVANT GBP POST

Understand your target audience: Determine who your target audience is and
what they are searching for. Create a post that addresses their needs or
interests.

Use keywords: Use relevant keywords in your post that your target audience
might search for. This will help your post appear in search results.

Be concise: Keep your post short and to the point. Use bullet points or numbered
lists to make it easier to read. 

Include a call-to-action: Include a call-to-action in your post, such as "Book
Now" or "Visit Us Today." This will encourage users to engage with your
business.

Use high-quality images: Use high-quality images that showcase your business
or products. This will make your post more visually appealing and attract more
attention.

Add a location tag: If your post is related to a specific location, tag that location
in your post. This will make your post more relevant to users searching for
businesses in that area.

Post regularly: Regularly posting on your GMB page will help improve your local
SEO. Try to post at least once a week to keep your page active and engaging.



CTR METRIC BOOSTER 
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       Improving the click-through rate (CTR) of your local search results can be a
great way to boost your local SEO efforts. Here are some strategies to improve
CTR: 

CTR METRIC BOOSTER 

 Optimize your meta titles and descriptions to make them more compelling
and relevant to the user's search query. 

 Use schema markup to display important information like ratings, reviews,
and business hours in the search results, which can help your listing stand
out. 

 Use high-quality images or videos to showcase your products or services in
the search results, which can help increase user engagement and CTR. 

 Encourage satisfied customers to leave positive reviews on your Google My
Business listing, as this can help improve your overall rating and increase
the likelihood of users clicking on your listing. 

 Use Google Posts to share promotions or special offers with potential
customers, which can help increase their interest in your business and
encourage them to click through to your website. 

 

        By focusing on improving your CTR through these tactics, you can help boost
your local SEO efforts and drive more traffic to your website.



IFRAME STACKING MAPS EMBED

Increases Visibility: Embedding
maps with relevant information
about your business on your
website increases visibility and
helps users find your business
easily.
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IFRAME STACKING MAPS EMBED

Iframe stacking maps embed can benefit local SEO in several ways:

Improved User Experience: The maps
provide a better user experience by
giving users a clear understanding of
your location and surrounding areas.
This makes it easier for users to get
directions to your business, leading to
increased foot traffic and potential
customers.



Boosts Local SEO: Embedding
maps on your website with
local keywords and relevant
schema markup can help your
website rank higher in local
search results. By optimizing
the maps with relevant
information about your
business, you can improve
your business's visibility in the
local search results. 
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IFRAME STACKING MAPS EMBED

Boosts Engagement: Interactive
maps encourage users to engage
with your website, which in turn
can boost your website's
engagement metrics like dwell
time, click-through rate (CTR),
and bounce rate. These
engagement metrics are
important ranking factors for
search engines. 



GMAPS NEIGHBORHOOD DOMINATOR
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       GMaps Neighborhood Dominator is a tool that can help businesses improve their
local SEO by dominating their local area on Google Maps. Here are some ways to
use this tool to your advantage: 

GMAPS NEIGHBORHOOD
DOMINATOR

1. Increase Visibility: By optimizing your GMaps Neighborhood Dominator, you
can increase your visibility on Google Maps, making it easier for potential
customers to find your business when searching for local services or products. 

2. Competitive Advantage: By dominating your local area on Google Maps, you
gain a competitive advantage over other businesses in your area, increasing
your chances of attracting new customers. 

4. Enhanced User Experience: By providing accurate and up-to-date
information about your business, such as address, hours of operation, and
contact information, you can provide a better user experience to potential
customers, which can increase the likelihood of them choosing your business
over competitors. 

3. Targeted Marketing: You can use GMaps Neighborhood Dominator to target
specific neighborhoods or areas in your city, allowing you to focus your
marketing efforts on areas where your target audience is located. 

5. Improved SEO Rankings: By improving your visibility on Google Maps, you
can also improve your SEO rankings, which can further increase your online
visibility and attract more customers to your business. 



HIGH DA BACKLINKS 
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        High DA (Domain Authority) backlinks can be relevant in local SEO as they can help
improve the authority and credibility of your website, which can lead to higher rankings in
search engine results pages (SERPs) and increased visibility in local search results.

         When other high-quality websites link back to your website, search engines consider
this to be a vote of confidence in your content, which can improve your website's authority
and credibility. This can result in higher rankings in SERPs, which can lead to increased
organic traffic to your website.

     In local SEO, high DA backlinks from relevant, local websites can be especially
valuable. This is because search engines use local signals, such as the location of the
searcher, to provide the most relevant results for local searches. Backlinks from local
websites can help reinforce your website's relevance to local search queries and improve
its visibility in local search results.

        However, it's important to note that quality is more important than quantity when it
comes to backlinks. Low-quality backlinks from spammy websites can actually hurt your
website's rankings and credibility. Therefore, it's important to focus on building high-
quality backlinks from reputable websites in your industry or local area to see the most
benefit in your local SEO efforts.

HIGH DA BACKLINKS 



JUICY LOCAL CITATION
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      Juicy local citations can be highly beneficial for local SEO. Local citations are
mentions of your business's name, address, and phone number (NAP) on other
websites, such as online directories, review sites, and social media platforms. When
these citations contain accurate and consistent information, they can improve the
credibility and visibility of your business in local search results. 

        A juicy local citation refers to a citation from a highly authoritative and relevant
website that can further enhance your business's reputation and online presence. The
quality and relevance of your citations can impact your local search ranking, as search
engines use them to validate your business's location and authority within your
industry. 

       In addition to improving your local search ranking, juicy local citations can also
drive referral traffic to your website and improve your online reputation. By ensuring
that your business's NAP information is accurate and consistent across various online
platforms, you can increase the likelihood of potential customers finding and
contacting your business. 

JUICY LOCAL CITATION



     GBP (Google Business Profile) optimization is important in local SEO because it helps
businesses appear in the local pack or the map results on Google when people search for a
particular keyword or phrase in their local area. Local pack results are displayed at the top of
the search engine results page and often show the most relevant and high-quality businesses
in the local area.

     Optimizing your GBP involves ensuring that your business information, such as your
business name, address, phone number, website, and hours of operation, are accurate and up-
to-date. It also involves optimizing your GBP listing with relevant keywords and categories,
and adding photos and videos that showcase your business. When your GBP is optimized
correctly, it can help increase your visibility in local search results, making it easier for
potential customers to find your business when searching for products or services that you
offer. 

‎ ‎          Additionally, an optimized GBP can also help establish trust and credibility with potential
customers, as it provides them with all the information they need to make an informed
decision about whether to do business with you.

GBP OPTIMIZATION 
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GBP OPTIMIZATION 



Develop a strong value
proposition: Clearly articulate
the benefits of working with
you, and how you can help your
clients achieve their goals.

Define your target market:
Determine the type of
businesses you want to work
with, their industries, and
their geographic locations. 

HOW DO YOU FIND AND ENTICE CLIENTS THAT
WILL MAKE YOU EARN 6/7 FIGURES A MONTH?
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        Finding and enticing clients that will make you earn 6/7 figures a month
in local SEO requires a combination of strategic prospecting, effective
communication, and proven results. Here are some steps you can take: 
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Leverage referrals and
networking: Reach out to your
existing network of clients,
colleagues, and industry
contacts to generate referrals
and create new opportunities. 

Offer a free audit or
consultation: Provide potential
clients with a free audit or
consultation of their current
local SEO efforts, and
demonstrate how you can
improve their results. 

Build your brand: Establish
your authority in the local SEO
space by creating a strong
online presence through your
website, social media, and
other marketing channels. 



        By following these steps and continually refining your approach, you can attract and
entice high-paying clients in the local SEO space, and build a successful and profitable
business.
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Showcase your results: Use
case studies, testimonials, and
other forms of social proof to
showcase your results and
establish your credibility.

Provide ongoing support and
communication: Once you have
landed a client, provide
ongoing support and
communication to ensure their
success, and foster a long-
term relationship. 



FULL DETAILS

https://elijhon.com/workshop/
https://elijhon.com/workshop/


THAT’S IT FOR MY GUIDE TO LOCAL SEO EBOOK. 



I HOPE YOU FOUND IT INFORMATIVE AND HELPFUL FOR YOUR
BUSINESS. 



IF YOU'RE LOOKING TO IMPROVE YOUR LOCAL SEARCH

VISIBILITY AND DRIVE MORE TARGETED TRAFFIC 
TO YOUR BUSINESS, I ENCOURAGE YOU 

TO TAKE ACTION TODAY.

IF YOU NEED ANY HELP WITH YOUR LOCAL SEO EFFORTS, 
OUR TEAM OF EXPERTS IS READY TO ASSIST YOU. 

CONTACT US TODAY TO LEARN MORE 
AND START IMPROVING YOUR 

LOCAL SEARCH VISIBILITY.

CONCLUSION

ELI 
GUTILBAN

LET'S CONNECT

ELIGUTILBAN@WETHEGRIND.COM

https://www.facebook.com/eligtlbn/

